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PLACES DON’'T NEED BRANDS
THEY ARE BRANDS
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THERE ARE PLACES
ALL OVER THE PLACE

MIDDLE EAST UNITED ARAB EMIRATES PALM ISLANDS




THERE ARE PLACES
ALL OVER THE PLACE




PLACES DON’'T NEED BRANDS
THEY ARE BRANDS
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PLACE PLACE
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PLACE PLACE
MARKETING PROMOTION

OFF-LINE PRINT RADIO & TELEVISION ON-LINE PRESENCE LIVE EVENTS




PLACE
MARKETING

BALANCING SUPPLY AND DEMAND

FOREIGN DIRECT INVESTMENTS
DESTINATION MANAGEMENT
BUSINESS DEVELOPMENT
TOURISM PROMOTION

TALENT ATTRACTION

EVENTS (M.I.C.E.)

PLACE
BRANDING

REPUTATION MANAGEMENT

ON-BRAND BEHAVIOUR
ON-BRAND COMMUNICATION




REALITY
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KEY PERFORMANCE INDICATORS
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PLACE DEVELOPMENT

(=)

(L= ]
—
Ll s
N —
o= =T
=T oc
— (a-]

Ll
..rh_u ()
=T =T
= el
P P

NOILOWOYd 32v1d




OFF-BRAND
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HIGH IMPACT
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HIGH IMPACT
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SO WHAT TO DO
ABOUT IT?




THE HAGUE
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The Hague, the Netherlands
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NEW YORK, TUESDAY, MARCH 25, 2014
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t Obama spoke Monday at the Rijksmuseum in Amsterdam in front of the Rembrandt painting “The Night Watch

hnd Allies | Jet Fell Into Ocean With All Lost, Premier Sc

uss‘-a Out not telling the truth

By THOMAS FULLER Relatives Grieve After ‘p‘\“\““:n ““““’"‘\*’\‘i’:“
and CHRIS BUCKLEY : : e W &
f I - Malaysian Official Lido Hotel in Beijing to
roup 0 8 PEARCE AIR FORCE BASE, Y news of the flight. “All
O et Australia — A British satellite Tells ofAnalysts ments are corrupt. Th
company has solved one crucial sian government is hid
ON SMALE aspect of the mystery surround- thing.”
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Staff & students Library ‘ Departments & institutes P ‘ Research centres P ’ Apps P ‘
tHe LONDON SCHOOL
oFr ECONOMICS ano
POLITICAL SCIENCE ® A-Z site index | Contact | Maps | Jobs Search the LSE website Go

Life at LSE Research and Business and News and Public Supporting About LSE
expertise consultancy media events LSE

Home »  World's first financial tribunal opens for
Website archive > bUSi neSS

News and media > A tribunal devoted to settling the world's most complex and contentious financial cases
opened for business today in The Hague.

News archives > Comprised of a group of judges and other international legal and market experts with

more than 2,000 years of relevant collective experience, the P.R.|.M.E. Finance Disputes
2012 > Centre will take on cases which are too specialised for many national or local courts.
2012 It also aims to create an internationally-agreed body of law in areas where different

countries often hand down conflicting rulings.

It was the brainchild of Professor Jeffrey Golden of LSE's Law Department and he is
chairman of its management board.

) P.RUILM.E. FINANCE

Panel of Recognised Intemational Market Experts in Finance
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HET MERK

DEN HAAG

Download hier alle promotiematerialen over Den Haag! Teksten, foto's, video's, facts & figures.
Direct downloadbaar, rechtenvrij en op maat gemaakt voor uw doelgroep.
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STAD AANZEE >
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DE ALLERKORTSTE GESCHIEDENIS VAN DEN HRAG > d
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MATERIAAL PER DOELGROEP

BEDRUVEN TOERISTEN W YOUNG PROFESSIONALS STUDENTEN INTERNATIONALE ORGANISATIES INVESTEERDERS
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